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Presently the great attention is drawn to the question on additional energy sources, especially
non-polluting and economic. It is known there are renewed energy sources, such as water, wind, the
sun and not renewed sources of the latent energy - gas, oil, trees, coal. The first are very seldom
used, as the quantity of the energy received with their help is not enough for large-scale application.
Today in the world it is the problem of renewed energy sources usage. This problem can be solved
with wind and sun power stations with which the small settlements, separate houses and farms are
often supplied in the West. In Russia practically there are no such installations. It is explained by
their great cost and non-favourable climate of Russia. But nevertheless these devices begin to
appear in our country.

It is offered to consider the general principle of the sun power station operation that consists of
reception of light beams, their accumulation and processing in electric energy and giving this
energy to loading. The basic mechanism consists of the sun module accepting beams, the
accumulator where electricity is stored, inventor, reforming a direct current into alternating one,
and, naturally, the consumer, for example the small house.

As the sun module the photo cell is taken turned semi-conductor photo-electric converter
consisting of silicon or other semi-conductor materials. It is interesting to note that the first photo
cell was invented by the outstanding Russian scientist A. G. Stoletov. For accumulation energy
many accumulators are needed which form a system of energy reservation. The accumulator is the
same condenser consisting of two facings and dielectric between them. For the transformation of a
direct current into alternating one in a chain inventor is included. By the way, it is possible to use
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drawing 1.

It was world famous scientist Nikola Tesla
who by the first time offered the application of the sun energy in 1901 and issued the patent Ne
685958 . In personal experiences he applied much more simple elements of the chain taken for the
foundation experiences of the very first scientists, their discoveries, conclusions and patents.
Further the mechanism was improved and now looks like a form of a modern sun power station.
Naturally, it is impossible to replace all power stations with similar electroinstallations in the world.
And let efficiency of the device will reach the maximum only in summer, but the additional energy
source in the house will not be superfluous. One of the main advantages of sun power stations is its
economy. The main lack is the low efficiency , approximately 15 %, because of the large quantity
of photo cells needed to achieve necessary capacity. But despite it, nevertheless there are more
advantages: silent work, simplicity of use, autonomy, long service life ... But the most important
advantage is non-polluting work of the sun power station, allowing to save natural resources.
Therefore to solve the given problem it is necessary to use similar installations for domestic
purposes, and in industry as well.

Drawing 1



CnucoK HCNMOJIb30BAHHBIX HCTOUHHKOB

1. Nikola Tesla, Method of utilizing radiant energy, United States Patent Office, N.Y., Nikola
Tesla; specification forming part of Letters Patent Ne 685958, dated November 5, 1901.

MeTto1 UCTIONB30BaHUS COJTHEYHOM SHEPTUU B IENISIX O€30MaCHOCTH IKOJIOTHUECKON CHCTEMBI.
Jlebenes H. A. — ctynent, Jlebenea Kupa JIbBoBHA — K.I1.H., JOLIEHT
AnTaiickuil rocyaapcTBeHHbIN TexHuueckuil yausepcutet uM. M. U. ITonzynosa (r. bapnayn)

B naie BpeMst 04€Hb OCTPO CTaBUTCS BOIIPOC O JOIIOJIHUTEIBHBIX HICTOYHUKAX SHEPTHH,

TeM Ooisiee 00 SKOJIOIMYECKH YUCTBIX M HKOHOMUYHBIX. M3BECTHO, UTO B IpPHUPOJE CYILECTBYIOT
BO300HOBIISIEMbIE MCTOUYHUKU SHEPIUH, TaKHE KaK BOJa, BETEP, COJHIIC M HEBO300HOBISEMbBIE
UCTOYHUKH CKPBITOW SHEpPIUu - ras, HeQTh, 1€pEBO, yroib. IlepBble OUEHb PEIKO MCIIONIB3YHOTCH,
TaKk Kak KOJMYECTBO DJHEPrUH, IIOIYy4aeMOM € MX IIOMOIIBIO, HEJOCTATOYHO  JJIA
KpynHoMaciitabHoro npuMmeHeHus. M xors ceiiuac B Mupe oOcyxiaercs mnpobdiema 00
HCIOJIb30BAaHUN BO300HOBJISIEMBIX MCTOYHHUKOB 3HEPIMM C IHOMOIIbIO BETPOBBIX U COJHEYHBIX
3JIEKTPOCTAHLIMM, KOTOPhIMU Ha 3amajie 4acTo CHAa0)KaroTCs HEeOOJIbLIME IOCETIEHUs, OTIeNIbHbIE
noMa u ¢epmbl, B Poccun mpakTHYecKH HET TaKUX YCTaHOBOK. JTO OOBACHSAETCS MX OOJBIION
CTOMMOCTBIO M HeOmaronpuaTHeiM KiumaroM Poccun. Ho Bee ke aHHbBIE YCTpOWCTBAa HAUMHAIOT
MOSIBIISATBCS M Y HAC B CTPAHE.

[Tpennaraercst paccMOTpeTh OOIIMI MPUHIMIT PAOOTHl COJTHEUHOW 3JIEKTPOCTAHLIUU, KOTOPBIN
3aKJII0YAaeTCsl B TPUEME CBETOBBIX JIy4ed, WX HAKOIUICHWH U TepepaboTKe B IIEKTPHUUECKYIO
SHEPruI0 M I0Jade 3TOM JHEpruu Ha Harpy3Ky. OCHOBHOM MEXAaHHM3M COCTOMT U3 COJHEYHOIO
MOAYJIS, KOTOPBIM NPUHUMAET JIy4H, aKKyMyJATOpa, B KOTOPOM CKaIUIMBAETCA JJIEKTPUYECTBO,
MHBEHTOPA, MPeoOpa3yrolero MOCTOSIHHBIM TOK B IEpPeMEHHBIH, M, €CTECTBEHHO, MOTpeOuTels,
HaIlpuMep JaYHbIN JI0M.

B kauectBe cosiHEYHOro Monyis Oepercs, Kak MpaBuio, (OTOIIEMEHT, Ha3bIBAEMBbIH
IIOJIYTIPOBOJIHUKOBBIHN (POTORIEKTPUUECKUI TPeoOpa30BaTellb, COCTOALINI U3 KPEMHHUS WU JPYTUX
MOJIyIIPOBOJIHUKOBBIX MaTepHaioB. MHTEpeCHO OTMETHUTh, YTO HEpPBbIM (OTO3IEMEHT H300peln
Bb1aromuiics pycckuil yuenslid A. I'. CtonetoB. [[ns ckoruieHus sHeprum OepyTcs HECKOJIbKO
aKKyMYJIITOPOB, OOpa3yIOUIMX CUCTEMY XpaHEHMs 3JIEKTpUYeCTBA. AKKyMYJIATOp - 3TO TOT XK€
KOHJICHCATOp, COCTOSIIIMM U3 JABYX OOKJIaJ0K U TUAJIEKTpUKa Mexay HUMH. [ npeobpazoBaHus
IIOCTOSIHHOTO TOKa B IIEPEMEHHBII B IE€Nb BKIIOYAIOT HMHBEHTOpP. KcTaTh, MHBEHTOP MOXHO
HCIIOJIb30BaTh U OBITOBBIX LIEJSAX, HAIPUMED, JIUISl UyBCTBUTENIbHBIX IPHUOOPOB, UTOOBI HE JOMYCKATh

®oTosnemeHT ux cO00sl M3-3a CKauKOB HaNpsKEHMs, BEIb MHBEHTOP
MpUJaeT TOKY POBHYIO CHHYCOMJAIbHYIO (opMy.
Heo6xoauMo BBIAETNTH, YTO B MHBEHTOP BCTPOEH
KOHTpOJUIEp 3apslla aKKyMyJsATOpPOB, KOTOpPBIM U

UHBeHTOP
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= - TO3BOJIACT 3aIIOJHATHL UX 3JICKTPUICCTBOM.
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; " <—== Jlyun connna mamaroT Ha (GOTOIIEMEHT, Te
l i peoOpas3yroTcsl B AJIEKTPUUYECKYIO SHEPTHUIO, 3aTe€M 3Ta
SHEpPIus 3apsoKaeT aKKyMYJSATOPHI 4Yepe3 3apsaHoe
YCTPOHCTBO MHBEHTOpA. U3 aKKyMYJISITOPOB
i Harpyska AJNIEKTPUYECTBO  IOCTYIaeT B  HMHBEHTOp,  TJE
|:| [] D npuoOpeTraeT BHJ MEPEMEHHOTO TOKAa, KOTOPBIM U
HyXeH s motpebenusi[1]. JlanHas 1ens nokaszana Ha
PucyHok 1 PUCYHKC 1.

Takoe mpUMeHEHHE COJIHEYHON SHEPTUu BIIEPBBIC
npemnoxkun B 1901 romy u odopmun mateHT No 685958 BceMHpPHO W3BECTHBIH YyUEHBIN-
n3zobperatens Hukona Tecna. B cBoux ombITax OH MpUMEHS Topa3fo 0ojee MpoCThie JIEMEHTHI
BBIIICIIPUBEACHHON LIETIH, ONUPAsCh HA ONBIT CaMbIX IEPBBIX YYEHBIX, UX OTKPBITHS, BBIBOJBI U



MaTeHThl. B panpHeleM MexaHNu3M yCOBEPILIEHCTBOBANICA U Cceivac MpUoOpen BUI COBPEMEHHOMN
COJTHEUHOH 3JeKTpocTaHIMH. EcTecTBeHHO, BCe IEKTPOCTAHLMU B MHUPE HEBO3MOXKHO 3aMEHUTh
oJ00HBIMU 3JeKTpoycTaHoBKamu. M mycth 3¢h(pekTuBHOCTD OyneT JOCTUTraTh CBOETO MaKCUMyMa
TOJIBKO JIETOM, 3aTO JIOTOJHUTEIbHBIA MCTOYHUK SHEPruu B jJoMe He Oyner numHuM. OmHO U3
IJIABHBIX JJOCTOMHCTB COJIHEYHBIX 3JIEKTPOCTAHLUM - 3TO 3KOHOMUYHOCTb. [ JIaBHBIM HEIOCTaTKOM
spisiercss  Hu3kud  KIIJI, mpumepro 15%, wu3-3a 3toro TpeOyeTcs OOJBIIOE KOJIUYECTBO
(OTO37IEMEHTOB I JOCTIKEHHS HY>)KHOW MOUTHOCTH. Ho HE cMOTpsl Ha 3TO, TOCTOMHCTB BCE XKe
Oonbiie: OecuryMHas pa0oTa, MPOCTOTa HCHOJB30BAHUSA, ABTOHOMHOCTH, JJIMTENBHBIM CpPOK
cIry>k0bI...Ho caMbIM TJIaBHBIM JTOCTOMHCTBOM SIBJISIETCSI SKOJIOTUYECKH YHCTasi paboTa CONHEYHOM
ANEKTPOCTAHIINY, ITO3BOJISIIOIIASE SKOHOMUTH NMPUPOAHBbIE pecypchl. [loaToMy asnst perieHust JaHHON
npobaemMbl HEOOXOAMMO MIMPOKOE HCIOJIb30BAHUE IMOJOOHBIX YCTaHOBOK Kak B OBITY, Tak W
MPOMBIIIJICHHOCTH.

CnucoK HCNOJIb30BAHHBIX HCTOUYHHKOB

1. Nikola Tesla, Method of utilizing radiant energy, United States Patent Office, N.Y., Nikola
Tesla; specification forming part of Letters Patent Ne 685958, dated November 5, 1901.
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MaxubiTkuH A.A.—ctyneHt, llImenesa B.I1.— qouent
AnTalicKkuil rocyITapCTBEHHBIN TEXHUUECKUH yHUBepcUTeT (T.bapHayn)

Bce coBpemeHHbIE COOPYKEHMSI M3rOTaBIMBAIOTCS M3 MHOXKECTBA 3JIEMEHTOB, KOTOpPbBIE
OTBEUAIOT KaK OMPEJCIICHHbIM TEXHUYECKUM TPeOOBaHUSAM, TAKUM KaK MPOYHOCTh, HAJIEKHOCTbD,
TaKk M OSKOHOMHYECKHM. YTOOBI JOCTHYL S3TUX TpeOOBaHWHA Tepea MPOSKTHUPOBIIMKAMHU U
WHXCHEpaMU CTaBSTCS 3a/1a4l pa3pabOTKU U BHEAPEHUSI HOBBIX TEXHOJOTHI B CTPOUTEIBHCTBE.

XoJlogHOKaTaHble TpyOuyaThle CEUEHHUs MIMPOKO MCIOIb3YIOTCSI B MHOTHMX COBPEMEHHBIX
CTAJIbHBIX KOHCTPYKIUSAX. HemaBHO JBa HOBBIX XOJOAHOKATAHBIX CEUEHHUs ObUIM BHEIPEHBI
ABCTpaTMACKOM  CTPOUTENIBHOW MPOMBIIUICHHOCThIO. JTO — JIMHEWHBIE OIIMHKOBAHHBIC
MpsIMOYTOJIbHBIE TpPyOBl ToNoro cedeHus (taxke HaspiBaemble "DuraGal RHS") u monbie
pemeryarble Oanku (Takxke HaspiBaemble "Dogbone"). OHu mpepnaraioT 3HAYUTENbHBIE
IpPEeUMyIIecTBa, HO B TO XK€ caMOe€ BpeMs CO3Aal0T MpoOJeMbl NPOEKTHPOBIIMKAM H3-3a HX
CHEeIMAIbHBIX  XapakTepucTUK. B  pabore onucbiBaeTcs NpPUMEHEHHE, IPOU3BOACTBO,
MIPEUMYILECTBA U XaPAKTEPUCTUKH 3TUX CCUCHHII.

Ota paboTa Takke MpecTaBisieT cO00M U HayYHO-UCCIIEI0BATEILCKII HHTEPEC, OCHOBBIBASICh
Ha O3TUX [JBYyX HOBBIX ceueHusx. Jlms t1pyOost DuraGal RHS, 3akoHueHHass Hay4yHO-
ucclenoBaTenbckas padoTa BKIIOYAET MPOYHOCTh 3JEMEHTA, MPOYHOCTh COEIMHEHUH, MPOLECCHI,
HAHOCSIIME BpeA Hecylled CIHOCOOHOCTM M IUIACTHYECKYI0 YCTaloCThb HpU  M3THOe.
[Iponomxaromieecss UCCIEIOBaHUE BKJIIOYAET: YCTAJIOCTh CBAPHBIX COCAMHEHMH W JUHAMHYECKHE
XapaKTePUCTHKU OOJErYeHHOW CHCTEeMbI dTaxka. [[s MONBIX IBYTaBPOBBIX 0aloK, 3aKOHYEHHOE
HCCIIEIOBaHNE BKJIIOYAET MPOYHOCTh CEUYEHMs, YINpPyroe OOKOBOE IMONEPEYHOE IOBEACHHE IpU
n3rude, MoBeIEHUE KOJEHYAThIX UM peOEpHBIX COECJUHEHUH, MPOLECCOB, HAHOCAIIUX Bpel 3TOMY
MOBE/ICHNIO, TIOBEJICHUE TMOPTAJbHOM paMbl HATypalbHOW BEJIMYMHBI O]l MOJECIUPYEMBIMHU
pacueTHBIMHU Harpy3kaMmu, HEYIpyroe MOBEICHHWE W3ruba, CHelHralbHble BEPTUKAIBHBIC YTOIKH
xecTkocTh Oanku u coequnenus HFB. Tlponomkaromeecs nccneqoBaHue BKIIOYAET BCITYYUBAHHE
U TIOBEJCHUE Ipejesia MPOYHOCTH U pacueT aieMeHToB HFB Ha cxkaTtue, Oalok M 3IeMEHTOB
KOJIOHHa-0aska.

Xo0JIOAHOKATaHbIe AJIEMEHTHl OOBIYHO MPOW3BOMAATCS, MUCHOIB3YS WIH MPOQHUINPOBAHUE WIH
nasnenue. DuraGal RHS u monbie pemeruatsie 6anku (HFB), oGcyxnenneie B 5Toil pabote,
W3TOTOBJIEHBI, UCTIONB3Ys MPOPUINPOBAHNE C KOHTAKTHON CBapKOM I 3aMBIKAHUS CEUCHUSI.
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The development of industrial manufacturing and technological processes, the increase of
assortment, the complication identification of a necessary good on the market of rival goods - all
of them require to develop the system of simplification choice of goods. Modern styles of life
require maximization of time from everybody by contact and rest. So branding helps customers to
simplify and to accelerate the search of necessary goods and helps them to save their time.

The word “brand” was originated from “stigma”, which handicraftsmans mark their products,
to stand out them between other producers. Now this word is marked as an object (a firm, an
organization, a product or service) with a unique name and symbols (logo, trademark or the design
of the package), and, what is more, with a good reputation. But the brand is not the same as a trade
mark, and not the same as a material object. [1] So, “brand” is something famous from the positive
side in the regional, national, international or global meaning. For example such global brands as
Marlboro, Coca-Cola, McDonald's, Kodak, Sony, Ford and BMW. Obviously, these trade marks
have passed a long and difficult way to the worldwide popularity.

Brand is a combination of attributes, characteristics which associate with a name, a symbol or
their different combinations, which influence on making of particularly valuable mark. Branding is
a process of creating a brand and managing it. Branding consists of palpable and comprehensible
attributes including exterior, marking, package, attractiveness of goods, color, quality and so on, but
also of subconscious attributes which appear in customers whereas they use these brands for a long
time. As an efficient instrument brand managers use sampling, that is to say they return free
samples of goods to customers in order to make them feel the differences and get proofs of their
quality. When necessary image is created in customer’s head (due to advertisement and PR-
companies, due to numerous “collisions” with goods and services, with acknowledgement of high
quality) — he starts to believe in a memorized brand. The Brand Institute Inc. is a famous agency
creating brands, which suggests the following scheme of brand development[2]:

1. Brand test Market Research

2. Linguistic Screening

3. Brand search Trademark Screening

4. Brand Ideation Creative

5. Brand Strategy

6. Brand Positioning

Certainly that any company working in terms of tough rivals develops the strategy of survival
at the market. The right decision for this task is to create corporative and commercial brands.
Corporative brand is a brand when the name of company is a famous corporative brand, but its
assortment of goods is not so famous. For example, «Mercedes» is the only name and logo, but
nobody knows what kind of cars it produces now. Commercial brands is created on the market of
consumer goods for successful competition between the same goods. So brand is a independent
value, which guarantees extra gain of company’s income and extra guarantee of cutting production costs.

Brands are classified by two signs. There are efficiency competitive advantages and quantity
demanded from this object[3].

@ Low 3. brand - 6. brand - 9. brand -
S butterfly leader diamond
235 Average 2. brand - 5. brand - 8. gold
25 caterpillar integrator brand
S High 1. brand - 4. brand — 7. silver
A g o hummingbird innovator brand
=2 Low Average High
o > Efficiency competitive advantages

Table 1. Matrix for determination of the brand type



Brands Nel-3 are short-lived, one-day, because these objects have low efficiency competitive
advantages. These brands are named in honour of animals living for a short time. Producers of
these objects with low efficiency competitive advantages identify their use of careless, short-lived
advertisement.

Brands Ne4-6 are innovation hope in activation innovation activity is increasing
competitiveness of produced object.

Brands Ne7-9 are typical competitiveness companies which are famous around the world.
There are Marlboro, Coca-Cola, McDonald's, Kodak, Sony, IBM, Colgate, Philips, Ford and
BMW.
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BPEHJIVHI'
Peyukas B.A. — crynent, XoxnoBkuna H.IL.- qouent
AdnTaiickuil rocyaapCTBEHHBIM TEXHUYECKUN yHUBEpCcHUTET (T. bapHaym)

Pa3BuTue NPOMBIIUIEHHOIO HPOM3BOJACTBA M TEXHOJOTMYECKUX IPOLECCOB, YBEIUYEHUE
aCCOPTUMEHTA TOBApa, YCIOKHEHUE HICHTH()HUKAMN HY)KHOTO TOBapa HAa PhIHKE KOHKYPUPYIOLIHX
TOBapOB — BCE 3TO MOTPeOOBaNO pa3pabOTKU CUCTEMBI YIIPOILIEeHUs BbIOOpa ToBapa. Kpome Toro,
COBPEMEHHBI PHUTM JKH3HH TpeOyeT OT KaXAOro 4YelOBEeKa MAaKCHMH3AIHI0 BPEMEHH,
MCIOJIb3yeMOro JUIsl OOIEHHs ¥ OTAbIXa. BpeHUHT ToMOoraeT NOoKynaTesisiM YIpolaTh U YCKOPATh
MOUCK HEOOXOAUMOTO TOBApa U, TEM CaMbIM, CHOCOOCTBYET 3KOHOMUHU BPEMEHH.

CrnoBo "Openn" mpousonuio oT "kiIedMo", KOTOPBIM PEMECIEHHUKH METHJIM CBOM W3JIEJHs,
9TOOBI BBIACTUTH WX CPEeId TPONYKIHMH Jpyrux mnpousBoauteneil. Ceiyac 3TUM CIOBOM
0003Ha4YalOT 00beKT (dupMmy, OpraHu3alvi0, NPOAYKT, YCIAYry) C YHUKaJIbHbIM Ha3BaHUEM U
CHMBOJIAMH (JIOTOTHII, TOPTOBasi MapKa WIH JH3aiH yIIaKOBKH) U, CAMOE TJIABHOE, C YCTOSIBIICHCS
penytaieii. BpeHa - 3To He TOBapHbIil 3HAK, U HE MaTepualnbHblid 00beKT. [1] CioBoM, OpeHn - 3TO
YTO-TO U3BECTHOE C TOJIOKUTEILHOW CTOPOHBI B PETrHOHAIFHOM, HAITMOHAITEHOM, MEXITYHAPOTHOM
wii rnodansHOM Maciitabe. [Ipumepamu rinoGanbHBIX OpaHAOB ciyxat Marlboro, Coca-Cola,
McDonald's, Kodak, Sony, Te xe Ford 1 BMW. OueBugHO, 4TO 3TH TOProBble MapKu MpOIILIN
JOJITUHI ¥ TPYAHBIN IIyTh 10 BCEMUPHON U3BECTHOCTH.

Bpenn - 5To KOoMOMHanus aTrpuOyTOB, CBOWCTB, aCCOIMUPYEMBIX C UMEHEM, WM CHMBOJOM,
WIA UX Pa3IUYHBIMU COYETAHUSIMH, KOTOpBIE BIHSAIOT Ha CO3JaHHE OCOOOH IIEHHOCTH 3HaKa.
BpernmuHr - 3TO mpolecc co3maHus OpeHOa W YHpaBlIeHHS WM. BpeHIWHT CKiIagpIBaeTCs W3
0CS13a€MBIX U MOHATHBIX aTpUOYTOB, BKJIIOYAIOIIUX B ce0s BHEIIHUI BUJ, MapKUPOBKY, YIaKOBKY,
MIPUBIIEKATEFHOCTh TOBAapa, IIBET, KAYeCTBO U T.XI., HO TaKXKE M W3 IMOJICO3HATENBHBIX aTpHOYTOB,
BbIpa0aThIBAIOLINXCS Y TOTPEOUTENS 32 JIOJTroe BpeMs yHoTpeOIeHHUs U CTOJIKHOBEHHsI C OPEHIOM.
B kauectBe 3¢ ()eKTHBHOTO HHCTPYMEHTA, OPEHAMHTOBBIE MEHE/KEPHI HCIOIB3YIOT CEMIUINHT, T.€.
nepeaaT MOKynarensM OecIulaTHO oOpasiibl TOBApOB, YTOOBI MOTPEOUTENb OUIYTHI Pa3iuyus U
MOJTyYHJT JIOKA3aTenbCcTBa UX KadyecTBa. Korma y motpedurens y)ke co3/laH B TOJIOBE HEOOXOIUMBIN
o0pas3, (6maromapst pekiaMHbIM U PR-kommanusm, 61aroiaps MHOTOUMCIIEHHBIM "CTOJIKHOBEHHSIM"
C TOBapOM HIIM YCIYrOH, C IOATBEP)KIACHHEM BBICOKOTO KayecTBa), - OH HAYMHAET BEPHUTH
3anmomMHuBIIeMycst Openay. Komnanus Brandinsitute Inc, u3BeCTHOe areHTCTBO IO CO3AAHUIO
OpeH/IOB, ITpeyTaraeT CIeAYIOIIYI0 CXeMy pa3BuTHs OpeHaa[2]:

1. IlpenBapuTtenbHOE TECTHPOBAHUE,
2. JIMHrBHUCTHYECKUI aHAIN3,
3. BeiOop Ha3BaHus ToBapa,


http://ru.wikipedia.org/wiki/%D0%91%D1%80%D1%8D%D0%BD%D0%B4
http://www.4p.ru/main/theory/1934/

4. Coznmanue uneu opeHpa,
5. Onpenenenue crpaTeruu OpeHa,
6. IlosunmonupoBanue OpeHaa
EcrectBeHHO, uTO Jt00as KommaHusi, padoTas B JKECTKUX YCIOBMSAX KOHKYPEHIUH,
pa3pabaTbIBaeT CTPATErui0 BBDKUBAHUA HA PhIHKE. PelIeHunto 3Toi 3a1aun criocoOCTBYET CO3aHne
KOPIIOPAaTUBHOI'O U ToBapHOro Openja. KoprnopaTusHblil OpeHa Ha3BaHUE KOMIIAHUU - U3BECTHBIN
KOPIIOpAaTHBHBIN OpeH[, a BOT Kakue TOBaphl OHA BBIMYCKAET, 3HAIOT HE Bce. TOBapHBIN OpeHn
CO3J1aeTCA Ha pPbIHKE MOTPEOUTENBCKUX TOBApOB JUIsl YCHELIHONM KOHKYPEHLIMH B paMKax OAHOM
TOBapHOU rpynmbl. Bonbliyve AeHbIU MIATAT U 33 OTAEIbHBIN CHIBHBINA ToBapHBIN Opena. To ecTb
OpeHZl - 3TO CaMOCTOSITENbHAsl LIEHHOCTb, KOTOpas IapaHTUPYET JAONOJHUTEIbHYIO HpPUOBLIb
KOMITAHUH, U TOIIOJHUTEIbHYIO TAPAHTUPOBAHHYIO HKOHOMHUIO €€ PacXO/0B.
bpenapl  knaccupuUUpYOTCS 1O JABYM IpH3HAKaM: 3()(PEKTHBHOCTH KOHKYpPEHTHBIX
MPEUMYIIECTB U BEIMYHUHE CIIPOCa HA ATOT 00beKT.[3]

< E Huskuii 3. OpeH- 6. OpeH- 9. Openg -
§ = 6abouka auzIep OpWILITHAHT
2 al Cpennuii 2. Openn 5. Openn — 8. 3osoToit
< TryCEeHULA WHTETpaTop OpeHn
i =
o Bricokuii 1. OpeHn 4. Openn - 7.
%,E 3 KOIHOpHu WHHOBATOP cepeOpsHbIit
SR OpeHn
5 E HH3Kas cpenHss Beicokas
M O} PeKTUBHOCTh KOHKYPEHTHBIX TPEUMYIIIECTB

Puc. 1 Marpuna nmns onpeneneHus Buja OpeHia

bpennst mom Nel -3 HemonroBe4HBI, OJHOIHEBKH, TaK KaK OOBEKTHI HMEIOT HU3KYIO
3G GEKTUBHOCTh KOHKYPEHTHBIX INpeumyliecTB. Ha3zBanus 3TuM OpeHJaM AaHbl 10 Ha3BaHUAM
KUBOTHBIX, JKUBYILIUX HENPOAODKUTENbHOE Bpems. M3roroButenu OOBEKTOB C HHU3KOH
3G GEKTUBHOCTHIO KOHKYPEHTHBIX HPEUMYINECTB pa3iMyaloT 3TH OOBEKTHI, MOJb3YyACh, Kak
IIpaBWJIO, IpUeMaMH HeJOOPOCOBECTHON HEAOITOBEYHOM PEKIIAMBI.

bpennsl moxy Ne 4 — 6 ABAAIOTCA MHHOBALMOHHOW HAIEKIOW Ha MPOPBIB B aKTUBU3ALUU
MHHOBAIIMOHHOM JI€ATEIbHOCTH T10 MOBBIIIEHNIO KOHKYPEHTOCIIOCOOHOCTH BBIITYCKa€MOr0 0ObEKTa.

bpenapl mox Ne7 -9 mpucymin KOHKYPEHTOCIIOCOOHBIM BO BCceM Mupe komnanusM: Marlboro,
Coca-Cola, McDonald's, Kodak, Sony,IBM, Colgate, Philips, te sxe Ford u BMW.

Cnucoxk aurepaTypbl
1. http://ru.wikipedia.org/wiki/%D0%91%D1%80%D1%8D%D0%BD%D0%B4
2. http://www.4p.ru/main/theory/1934/
3. Cpebnuk b.B. Mapkerunr:Yueb. mocodue 11st By30B. — M.: Breicur.k., 2005. — 360 c.:u.
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CTPOUTEJIbHBIE MATEPHUAJIbBI
Kanpuenko C.1O. — crynent, IlImenesa B.I1. — noueHT

Tema moero pedepara «CTpouTenbHbIE MaTepHAIb) - OYEHb aKTyalbHa B HbIHEIIHEE BpeMs!
[lepBoe, 0 YeM aymMaeT WHXKCHEP WIHM MPOCKTUPOBIIMK, 3TO TO, U3 YEro OyIeT MOCTPOCHO €ro
coopyxenune. M Henb3s BBIOpaTh HAWIYYILIEro MaTepuaina, KOTOPBIM MOAXOAWJI Obl MO BCEM
napamerpam. Beeria Mbl cTOMM miepes; BHIOOPOM IIEHBI, KauecTBa, yI0OHOTO croco0a Jo0bar Wi
JOCTaBKH U T.A. W eciii Mbl BEIUTPBIBAEM B OJIHOM, TO 0053aT€IHHO IPOUTPHIBAEM B IPYTOM.

BaxHo moHUMAaTh, 4YTO JOM MOKHO IIOCTPOHUTH U3 BETOK, AEPHA, [IIMHbI, MOXXHO MOCTPOUTH U3
JepeBSHHOTO Opyca, MOXHO BBUIOKUTH M3 KHPIIMYA, a MOKHO MOJTHOCTHIO BBUINTH U3 OeroHa. U B
Ka)XJIOM KOHKPETHOM Ciy4ae JItoOOW METO/I MOKET CTaTh HauiydimuM. Hampumep, npu nmoctpoiike
O00OBEKTOB CHayajia CTPOUTCS TOPOJOK JUIsl cTpouTeneil. Ho 3To BpeMeHHOE CTPOUTENHCTBO U €ro
MOKHO TPOU3BECTH W3 JICPEBSHHBIX OpyckoB. Ilocime okoHUaHUS TOPOJOK MOXKHO pPa3o0parth, a
OpyCKH 3aHOBO HCIIOJIb30BaTh Ui MOCTPOMKM HOBOT'O TOPOJKA, JJI BO3BEIEHUS OMAaNyOKH WU
necoB... COBEpIIEHHO HE JIOTUYHBIM OBLJIO OBl BBUIMBATH JOMHKH JUIsl CTpOUTENeH u3 OeToHa, a
[IOTOM TPaTUTh OTPOMHBIE CPEJCTBA HA TO, YTO OBl 3TU JAOMUKU cHecTU. C ApPyroil CTOpoHbI, HE
JIOTUYHBIM OyJeT, HampuMep, BO3BEICHHC JCPEBSHHONW WM TJIWHSHOW XIKWUHBI B IEHTPE
Meranonuca. Mbl BUAMM, YTO OT BhIOOpa MaTepHalioB HUKYy/a HE YUTH, HO MPEXKIEe YeM HCKATh,
HY)XHO 3HaTh, KaKM€ MaTepuaybl OBbIBAIOT, KaKU€ Y HUX IapaMeTpbl, CBOWCTBA, OCOOCHHOCTH.
Nmenno 06 5ToM s U pacckaszan B cBoeM pedeparte.

Bce marepuansl s paznenuna Ha 2 KaTerOpuM: UCKYCCTBEHHO MPOU3BEACHHBIC W MPHUPOIHBIC
Matepuaibl. [IpupoHbie 3TO T€, KOTOpPBIE MBI 10OBIBAEM M HCIIOIB3YyeM, HE 00pabaThIBasi WM Majio
obpabateiBasi. ICKyCCTBEHHEBIE 3TO T€, KOTOPBIE MOJYUEHBI C IIOMOIIBIO OOJBIIIOTO TPY/Ia YeIoBeKa
1 O0JIBIIOTO KOJIMYECTBA MAHUTTYIISIUH.

beroH, HanpuMep, oUeHb XOPOIIMK MaTepuaa Ha CXKaTUEe, HO Ha PACTHKEHUE Cl1ad, O3TOMY
JUI MaJICHHKOTO JIOMUKa MOKHO MPOCTO 3aJUTh (PYHIAMEHT, HE OIMacasch 3a MOCIEACTBUS, a I
OTPOMHOTO MOCTa, IPHUJIETCS B OCTOH J00ABJIATH CTAILHBIC MIPYThs WM Kakoh-T1u00 kapkac. Eciu
PSAIOM €CTh CKallbl, TO MX LIeJIecO00pa3HO HCIOIb30BaTh B KAYECTBE KPYIMHOTO 3arOJHUTENS B
OCTOHHBIX pacTBOpax WIHM Ui OTHENKU. [[peBecwHa - mone3Heimmii marepuan. Ero MoxHO
HCII0JIb30BaTh U B OTAEJIOYHBIX, U B CTPOUTEIIBHBIX, U B BCIOMOTaTENbHBIX LEsAX. OrpoMHENIINI 1
KpPaCUBEUIINI JIOM MOKHO IMOCTPOWTh, HCMOJIb3YyS BCEro OAWMH MaTepuan — naepeBo. [lpuaathb
KpacoTy W JJIETAHTHOCTh KaK BHYTPEHHEH, TaK M Hapy>KHOM OTIEIKE MOTYT pa3JIUYHbIE JIAKH,
KpacKH, dMaJIH, IIMAKJICBKU, B OOIIEM, U3/IETUs XUMHUYECKON MPOMBIIIICHHOCTH. A TUIACTUKOBBIC
TpyOBI TOpa3io BHITOJIHEE, OBICTPEE U Jierue MOHTHUPOBATh, 4eM >keje3Hble. Ho, oqHako, 6atapeu
Mbl HE MOXKEM cJenaTh W3 IUIACTUKA, TaK KAaK y HEro HaMHOI'O0 MEHbBIIE TEIUIOOTAadya M, Kak
000TpeBOYHBINM MaTepual, OH HE TOAUTCS. B 3TUX IeNaxX UCTOIb3YIOT pa3TUYHbIE METAJLIbI.

W3 Bcero ckazaHHOTO BUIHO, YTO OT BBIOOpa MaTepHUaiOB HUKY/Ia HE YUTH. MBI JOKHBI 3HATH
BCE UX CBOMCTBA U OCOOEHHOCTH. A TPaMOTHO U €IMHCTBEHHO BEPHO MOA00paTh MaTepUabl MOKET
TOJIBKO HACTOSIIIIUMA MPOGECCHOHAIL.



